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Introduction

Across Europe, there is a rise of political movements that claim to challenge liberal elites and speak for the
'ordinary person' - movements that can be loosely categorised as 'populist’. Many of these movements have
undesirable tendencies. The Populism and Civic Engagement project (PaCE), with others, aims to combat the
negative tendencies of populist movements, to build upon the lessons of positive examples, and hence play a
part in constructing a firmer democratic and institutional foundation for the citizens of Europe.

For the PaCE project to reach its aspirations, it is essential to develop a robust plan for the dissemination and
exploitation of results (PEDR). The dissemination and exploitation of project results will take place
throughout the duration of the PaCE project, including but not limited to the planning, research and
dissemination stage.
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Reviewer’s comments

“The report provides very few information about the communication tools. For example, it doesn’t report the
figures about the actual number of access to the website or to the Twitter account of the project or other
dissemination tools. For future reports it is highly recommended to report figures related to access. Regarding

the tools themselves:
1. The website needs to be further developed. At the time of the review the domain is forwarded to its

development version: https://pace.viska.dev and the content is very limited.
2. Social media activity is limited: #popandce hashtag was used one time only.
3. We were not able to find any press kits
P. 3: there is a typo: the name of the deliverable is D5.2 Dissemination tools and not D7.1 Project

handbook.”

1. PaCE’s responses

1.1 PaCE website

The website’s administration has been effectively transferred from MMU to RVK. The popandce.eu domain

is now working properly.

http://popandce.cu/
- a =
PaCE
Populism and Civic
Engagement

For a fmer domoonitic and instiutional founcation for e otizons of Euops

More resources and information are being added on a regular basis, as can be seen in the image below, such

as “Research outcome”, “Scientific publications” and other deliverables, and an area to subscribe for the

PaCE newsletter has been set up:
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1.2 PaCE Social Media

There was a technical issue with the Twitter account that hampered its normal use. The account was frozen

for a couple of days as a result of Twitter’s inspection of account ownership. These issues have since been

resolved and the PaCE Twitter account has been fully active since again.

Twitter: @popandce

Facebook: facebook.com/popandce

Linkedin: https:

www.linkedin.com/company/populism-and-civic-engagement

YouTube: https://www.voutube.com/channel /UCk6bIP54pHIB-]Xx]gaSMaw

At this point, the PaCE YouTube channel features the videos from the Messina Democracy Lab. Going

forward, videos produced within the context of e.g. other Democracy Labs will be uploaded as well.

PaCE

Populism and Civic
Engagement

ZTth international Corference
of Europeanists — Europa’s

Website
popandce ey

PaCE

Populiem and Clvic Engagement

AnELS 2020 resaarsh praimer

0B Pty 228 T

Twitter
@popandce

LinkedJl]  s=c  roin et e

Paputam and Chvic Engagement | PaCE

Ao

Linkedin

Facebook page

Steps have been taken to establish PaCE’s comprehensive digital footprint. This includes regular updates on the

website and the usual social media channels i.e. Facebook, Twitter, LinkedIn. PaCE’s blog has been highlighting

key events, main findings and main challenges.

Various social media channels, such as Facebook, Twitter, LinkedIn and YouTube, disseminated PaCE results

over the first year of PaCE’s activity, with the aim to reach a broad audience and feed into the conversation

around democracy, populism and other cross-cutting issues.

All partners are committed to increase the visibility of the social platform and will do so using social media and

their institutional websites and networks, drawing visitors to relevant content on the site. The following table

displays the current status of some of the dissemination tools:

Instrument Expected number of Target Cutrent status (as of

beneficiaries M14)

Blog posts (6/year) 600 Policy makers, researchers | 3 blog posts shared via
from other projects website and partners’
educators, activists, newsletters, such as
regulators Demsoc (reach 2,000+)

Newsletters (4/year) 300 Policy makers, researchers upcoming
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Instrument Expected number of Target Current status (as of

beneficiaries

M14)

Two short videos on
YouTube (on impacts of
populism, types or
populism and responses

to populism).

unpredictable (100s to
1000s),

the public (press release to

announce the videos)

Social media (twitter,
Facebook

1000 visitors/users

public

Twitter: 250 followers; 262
tweets; impressions vary
between 200-2,500 views
on Tweets.

Facebook: 46 “likes”, 50

followers
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2. External press kit

2.1 Project description

Across Europe there is a rise of political movements that claim to challenge liberal elites and speak for the
'ordinary person' - movements that can be loosely categorised as "populist'. Many of these movements have
undesirable tendencies. The Populism and Civic Engagement project (PACE), with others, aims to combat the
negative tendencies of populist movements, to build upon the lessons of positive examples (such as Reykjavik),
and hence play a part in constructing a firmer democratic and institutional foundation for the citizens of
Europe. PACE will analyse, in detail, the type, growth and consequences of such movements in terms of their
particular characteristics and context. From this, it will analyse the causes of these movements and their specific
challenges to liberal democracy a possibilistic analysis to complement survey/statistical approaches. In
particular, it will focus on transitions in these movements (especially changes in leadership) as well as how they
relate to other kinds of movements and the liberal reaction. PACE will propose responses to these challenges,
developing risk-analyses for each kind of response, each kind of movement and the type of transition. For this,
it will employ the agent-based simulation of political processes and attitudes to allow for thorough risk analyses
to be made. Throughout the project, it will engage with citizens and policy actors, especially groups under-
represented in public affairs, face-face and via new forms of democratic participation appropriate to our digital
age to help guide the project and to comment on its outputs.

It will develop new tools, based on machine-learning algorithms for identifying and tracking populist narratives
and to aid online consultation. It will result in specific interventions aimed at: the public, politicians, activists and
educators. It will look further into the future, developing new visions concerning how we could respond to

populism and it will warn about longer-term trends.

2.2 Partners bio

- The Manchester Metropolitan University (MMU)
The Manchester Metropolitan University (MMU) is the largest campus-based undergraduate university in
the UK with a total student population of more than 37,000.
Although it was awarded university status in 1992, its roots in higher education go
back over 150 years. It has a number of research centres and groups that have worldwide excellence, one of
which is the Centre for Policy Modelling (CPM).
The Centre for Policy Modelling (CPM) is a dedicated research centre, which researches all aspects of social
simulation, including: methodology, validation techniques, softwate tools, and applications (http://cfpm.otg). It
uses methods from computer science to understand aspects of human society and applies ideas from the social
sciences to computer science. The CPM has developed to become a world-leading centre in agent-based
simulation as applied to policy issues. It has also managed a number of trans-disciplinary projects, which

integrate a variety of kinds of evidence.
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- The Municipality of Reykjavik (RVK)
The Municipality of Reykjavik (RVK) is the capital of Iceland with around 130,000 inhabitants. It has a state
of the art IT infrastructure, fibre optic broadband is ubiquitous, 94% of households are online and IT literacy in
general is very high with Iceland itself ranked at number 1 on the ITU / ICT development index1. Reykjavik has
three universities, the University of Iceland, The University of Reykjavik and the Iceland Academy of the Arts

that together create a dynamic ecosystem of learning and innovation.
Reykjavik has state of the art ICT infrastructure (See the ITU/ICT development index)

http://www.itw.int/net4/I'TU-D/idi/2017 /index.html
We have three universities in Reykjavik and one of them, the University of Reykjavik has a research centre on
Al http://ailab.ru.is/ The university has very strong research links with MIT. The University of Iceland also has

an excellent reputation for research.

The City of Reykjavik runs entirely on green energy. The city is the principle owner of Reykjavik Energy
https://www.ot.is/ (a power company specialising in geothermal energy production) with power plants located
near Reykjavik. The city also owns the utility companies that service the city including the ICT fiber-optic
broadband infrastructure that is ubiquitous in Reykjavik. General ICT literacy is very high in Iceland. As regards
the economy then fisheries is the backbone with very effective fisheries policies guaranteeing the sustainability
of the industry. Tourism has grown exponentially in the past few years to around 2.5 million (from 350,000 a
few years ago). Reykjavik is also a social innovator in digital government and governance. All in all, as a use case,
Reykjavik has many strengths not least in owning all the critical infrastructure, excellent research institutions
with strong international links and is widely regarded as a global leader in sustainable resource management
(fishing and energy). Reykjavik now has a R&D unit with two successful H2020 grant applications. We have a

solid network of international collaborators and partners.

- The Centre for Liberal Strategies Foundations (CLS)
The Centre for Liberal Strategies Foundations (CLS) is an independent, non-profit public policy institute
operating in public benefit since 1994. The CLS team combines a strong academic background with various
forms of involvement in the political process, civil society, and governmental institutions. The CLS has a long
tradition in conducting social research and developing evidence-based policy papers. In political analysis, CLS
has used innovative techniques to both understand and influence the political process. It develops programs to
study from a policy point of view various aspects of political and social processes, institutional changes, and
security in the countries of South East and East-Central Europe, the EU, and beyond.
With respect to economic analysis, CLLS maintains a constant focus on macroeconomic processes, and on
various economic factors for long-term development and growth. Maintaining and expanding a large data set, it
uses the accumulated knowledge about the regional economies to participate in an informed manner in public

debates on different political and institutional decisions facing the region.

- The Paris-Lodron University of Salzburg — Department of Political Science
With over 18.000 students and 2.800 employees in research, teaching, and administration, the Paris Lodron
University of Salzburg (PLUS), is the largest educational institution in both the city and province of Salzburg,

Austria.



*
*

** %
* *

822337 — PaCE
D5.2 Project website, social media accounts and press Kits 1 O
Dissemination tool

* gk

The Department of Political Science at the University of Salzburg understands itself as a highly research
oriented institution focused on an empirical analytical qualitative and quantitative institution. Its largely
international faculty recruited from top US, Canadian, and European universities work on issues of democracy,
populism, representation, party politics, environmental policy, European integration and European financial
polices as well as trade policy and interest groups. The department offers the full range of degree programs for
some 300 students from the BA to a highly competitive PhD. The department went through a complete
reorganization in starting in 2009 and has since then attracted more than €4.5 million in European Union
funding (including a current consolidator ERC grant/trade policy and Horizon 2020/national responses to
European financial crisis). Its principle political faculty members consist of four chaired professors and five
junior professors along with various post-doctoral researchers, PhD fellows, and lecturers. Faculty members in
the department serve on the steering committee of the European elections survey and the editorial boards of
leading international publications, they engage in consulting work for different government institutions (US
Dept of State, UK House of Commons, Austrian govt.). The department is also a leading partner in the national
Austrian election survey and the main survey platform of the Austrian statistical office. All members of the
department are required to publish regularly in leading international peer-reviewed journals and are engaged in

extensive collaborative international networks.

- The Technische Universitit Dresden (TUD)
The Technische Universitit Dresden (TUD) is one of the leading and most dynamic universities in
Germany and since 2012 it is one of eleven ‘Universities of Excellence’ in Germany. TUD has about 32,000
students and over 8,200 employees, 560 professors among them. As a full-curriculum university with 18

faculties in five schools it offers a broad variety of 129 degree programmes and covers a wide research spectrum.

Sven Engesser and his team will cover all aspects of populism related to the media. They will represent the field
of communication within the consortium. Sven and his team will lead WP3 on narrative analysis and ICT tools.
Within WP3, they will provide definitions and operationalisations of populist public narratives. Subsequently,
they will conduct the Heuristic Computational Narrative Analysis and provide the theoretical underpinnings for
the Machine Learning Narrative Analysis. Finally, they will conduct between-subjects online experiments to test
the effects of populist narratives and counter-narratives on attitudes. Additionally, Sven and his team will

contribute to other Work Packages, such as the causal analysis within Work Package 4.

- The Democratic Society
The Democratic Society works towards a more and better democracy, creating opportunities for people to
become involved in the decisions that shape their lives and for them to have the skills to do so effectively. The
Democratic Society works with governments, patliaments and any organisation that wants to involve citizens in
decision making to be transparent, open and welcoming of participation. We have extensive experience and
expertise in stakeholder participation and engagement, which we bring to all of our projects, ranging from our
work on engaging citizens in decisions around climate action to exploring how citizens can have a greater voice

in constructing a firmer democratic and institutional foundation across Europe.
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- Trilateral Research Ltd
Trilateral Research Ltd specialises in research and the provision of strategic, policy and regulatory advice on
new technologies, privacy, risk, surveillance and security issues, and effective stakeholder engagement strategies
and exploitation. Our focus is on understanding the impacts of new technologies and identifying solutions that
enhance innovation in an ethical manner and bring the greatest benefit to society, whilst ensuring responsible
practices. We do so by using foresight methods such as scenario construction and deconstruction, weak signal
detection and by working with a variety of stakeholders ranging from technical specialists, to policy-makers and

citizen groups.

Trilateral has strong and established experience in qualitative and quantitative social science research
methodologies. Ninety per cent of its research staff has post-doctoral experience and professional qualifications
in disciplines such as social sciences, data sciences, science and technology studies, and law. Trilateral is currently
running more than twenty H2020 projects and is providing research, advisory and technology development

services to private and public sector organisations.

Trilateral Research Ltd is based in Ireland and has a related entity in the UK, with which it shares resources and
expertise. Trilateral is a multidisciplinary research services company. Its team collaborates across social science

and technology development to bring insights from each into supporting data-driven innovation.
Role in PaCE:

Trilateral is leading the work on ethics (WP6), where it ensures that the project is conducted in an ethical
manner, and provides ethical guidance to the development of the project’s outputs. Trilateral is also leading the
scenario analysis component of WP4. It contributes to other work packages in particular supporting case studies
of populism and the development of usable and realistic policy recommendations. Trilateral’s understanding of
the social impacts of technology supports the project in understanding the role of communications technologies

in contemporary populism and the creation of ICT tools.

- The University of Helsinki (UH)
The University of Helsinki (UH) places in the 50-100 range, elevating it to the top 0.5% of the world’s
universities (91st in both the QS World and Times Higher Education rankings, 56th in the Shanghai ranking and
71th in Taiwan ranking). Among the Nordic countries, UH ranks as the first (Times Higher Education) or
second-best multidisciplinary university (QS World). In nearly all of the most important rankings, UH is a
founding member of the League of European Research Universities (LERU), a consortium of 23 leading multi-
faculty research-intensive universities. A further manifestation of scientific quality and impact is more than 60
ERC grants, nearly 50% of ERC grants nominated to Finland. 50% of Thomson Reuters’ highly cited Finnish
researchers are in UH. The University of Helsinki is the oldest and largest institution of academic education in
Finland, an international scientific community of 40,000 students and researchers. UH has 11 faculties, several
research-oriented institutes, multidisciplinary research networks, and campus units, as well as units attending to
the duties of a national authority. UHEL has an annual budget of 750 million euros.

UH was awarded 49 Marie Curie projects during FP7 and has so far received funding for 36 MSCA projects in
H2020.



822337 — PaCE
c D5.2 Project website, social media accounts and press kits 1 2
PaCE Dissemination tool

The Faculty of Social Sciences at the University of Helsinki explores social and societal phenomena and
problems in our changing world from global, European, national and local perspectives. In terms of both
methods and themes, the Faculty is Finland’s most diverse and internationally successful research unit in the

social sciences.

- Citizens Foundation
Citizens Foundation is a social innovator non-profit foundation in Iceland lead by Robert Bjarnason a veteran
of Internet entrepreneurship having started the first web companies in Iceland in 1993, centrum.is and in
Denmark in 1995, centrum.dk. Those companies were the first to offer citizens access to the web from their

homes and they produced many of Europe’s first wave of commercial websites.

Citizens Foundation develops cutting-edge open source technology and platforms and manages electronic
democracy user communities including Better Reykjavik, Better Iceland, Okkar Képavogur, Okkar Moso, Better
Hafnarfjordur, Better Flj6tdalshérad and Better Hafnarfjardarsveit in Iceland alongside projects in over over 20

countties.
Citizens Foundation has the experience and competence in important areas needed for PaCE to succeed: Social

entrepreneurship, Al software development, big data management, and electronic democracy, both in a

technical and societal sense.

2.3 A selection of Press Release

- Icelandic press release:

https://www.visir.is/g/2019190509160

U'm alla Evrdpu hafa sprottid upp pélitiskar hreyfingar sem gagnryna frjalslynt
lydradi og ffolmenningu og mala svarta mynd af slikri samfélagsgerd og kalla hana
geluverkefni forréttindahdpa sem gangi ekki raunverulegra hagsmuna almennra

borgara Slikar hreyfingar eru af ymsum toga og sumar peirra endurspegla ligmeetar

hygaj ! ings af auk ijdfnudi og dskorunum sem tengjast
innflytiendamalum. Adrar hreyfingar eru skadlegri og ala a tortryggni ad pui er
virdist med pad eitt ad markmidi ad sundra einingu og samkennd samfélaga. Ahrifa
bessa gaetir { Bretlandi og § Bandarikjunum en einnig § Tyrklandi, Ungverjalandi,

Pollandi og vidar.

A Islandi vard tl fioldahreyfing (biisdhaldabyltingin) sem bar sum einkenni
populisma en sem Islendingar virkjudu sem verkfaeri til stirnarskipta { att ad meiri
fridlsradi, betra [jdradi, breytingum d stidrnarskra og vaentum abyrgdum
stidramalastéttar,

PaCE verkefnid midar ad pui ad sporna gegn neitkvardum birtingarmyndum og
dhrifum populisma, byggja & pri sem lera ma af jakvaedum demum og med pui taka
Dbatt { ad byggja upp sterkari lgdraedislegan grundvdll fyrir borgara og stofnanir
Evrdpu. PaCE mun greina tegund, vixt og afleidingar evrdpskra populistahreyfinga,
bakgrunn peirra, einkenni 0g samhengi og tengdar askoranir vid friglstynt ljdradi {
Evrdpu. bPd mun PaCE proa verkfeert og leidir til ad meta daskorunum og gagnripni
grundvelli samrads, skilnings, rokraedu og gagnrgnnar hugsunar. Dr. Magniis Yngui
Josefsson og Dr. Roxana Elena Criker sem bardi starfa & skrifstofu hjdnustu og
reksturs Reykjavikurborgar leida verkefnid fyrir hind Reykjavikur.
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Populism versus Nativism

populism @ nativism

e e ke

http://popandce.ecu/wp-content/uploads/2020/06/PaCE Populism-vs.-Nativism Infographic.pdf

Ten ways to tell apart
Lumping together
disparate challengers

T wr

2.5 Publications

D2.1: An online catalogue of the relevant data sources

http://popandce.cu/wp-content/uploads/2019/08/pace d2.1 v0.3-6.pdf
D2.1:

An online

catalogue of the
relevant data
sources

W2 = Samulation]
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Report on Messina Democracy Lab
http://popandce.cu/wp-content/uploads/2020/05/PaCE Report Messina-Democracy-Lab.pdf

WP5 - Dissemination and Exploitation
Part of D5.3 = Lessons learned from lab events

D.6.4 ELSI guidance on ICT tools design
http://popandce.cu/wp-content/uploads/2020/01/PaCE 6.4 ELSI-ICT-guidance-
report 290¢t2019.pdf

D.6.4
ELSI guidance on ICT
tools design

WP6 — Ethics

- ogrdemd
Crvic: Ergergemant.

D6.5: ELSI guidance on public engagement
http: opandce.cu/wp-content/uploads/2020/05/PaCE D6.5-ELSI-guidance-on-public-engagement-

1.pdf

D6.5:

ELSI guidange
on public
engagement

[WP6 ~ Ethics]
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2.6 Noteworthy media coverage

* http://www.letteracmme.it/impegno-civico-e-democrazia-al-palacultura-il-workshop-di-associazione-

ionio-e-startup-messina/

eﬁme @)i ibellula 0

Impegno civico e democrazia, al Palacultura il
Mworksl hop di Associazione lonio e Startup
essina

[ )
Come rendere la democrazia piu forte, a
Messina I'unico workshop italiano di “The
Democratic Society”
° ://normanno.com/attualita/messina-unica-ta

NORMANNO

MEBHINA £ PRTRINES

Impegno civico e democrazia partecipata. Messina unica tappa (taliana del

progetto PaCE
= @
I PIDLETTI DELLA SETTIMANA
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2.7 PaCE Branding

2.8 Contact information

The project can be contacted either via email Bernardo@demsoc.org, Twitter: (@popandce or Facebook:
http://facebook.com/popandce. There is also a form on the website that can be filled:
http://popandce.cu/contact



* X%

*
* ko

M 822337 — PaCE

D5.2 Project website, social media accounts and press kits
PaCE : P

Dissemination tool

17

3.

Internal press kit

The following additional documents have been shared with the consortium to aid the development of press
releases and social media coverage.

3.1

Press release guidelines

Pressrelease

Put your logo
here

PRESS RELEASE: Ly T Gt on efech e Jould Do sponad)

Contact: ("1 HaTw

B (s More Surrber)
TWRen | FLF WL Mo
Gk Mour Frod Adres)

(T b wu 0 B hallrw - | vukd be short b riorrm e

(Mo s aptens Cu o 0l s eecond, enger heatine e 0 akd 10 Be g reence woreewg she o
™e pom weme|

Oearw of Ty alew e reea s g ser g (The e of Tee peese sbeses - (o fre eyl Soul] et et
CUNCTY eierce e Ig oD hore ine T Dot of e whole Dees meene - B Shout Be e rom messge thee
L e I D o e The e A the cur et ehoukd wll s et e dony & hagreer g ad sheno It
Fagpening 1 SACud be "C Mo TN 100U O worR |

(T™m & the congpraph whees we Lk 200U #fy I8 "Own B "acoerng - mvte twil 5 & xchieve 3 goal of vour
RN LY OF Myl €6 1 00N o Wrel g N Te feet o 3 DG ovort TV 5 D pas)radh whor v
G 0 1 102 bt moes drtsl 00 vour Memage You G Drest his torgrrh LD B 0 teo f o have 3 ot o sy Dt
Do crrofy mot 50 have 100 Much 137 - S maermun of 200Ut 00 © L0 wor)

e DoRgIon you thould Move 3Quces PO 2 20 MemD Of »Our CEFEXOn 00U Be nows. 1hey should
b wlirg us ey 1 B rportart avd how 1 i e oesth e orgreatiors bgge ol sed btoee gosh. Y0 sondy »
moe: Mo oroughy

(. con Elow T Tove uoie ath 2 Jucts YoM s0meore Jusce of 1T orgonaaion e poageh  maet
thwey we l0oam 8 oot OArEraEn CF Tasy e b 0w ereeil Ml 10 W 0K Mtthb-‘-llf\'

[ame rpagly sealy 10 e !'IU‘F Floee | o b wre wee e uu,--n:r-.ll e fue e st o el
peooe eur e rewn Bee 00 fead ond A0 B heve Sioe Pe Mot oot poeh Bave 3l teen M e e b few
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3.2 Social media guidance

Social media guide

Best ) Social Media

Practice

Campaigns

@ USE PHOTOS TO TELL STORIES

iz Oy gots W% mure ows 4o 1500 N refanet. Use photos s Intogeagtics © tel
Vel sories Mhotos shostd te Sroperly sed 1o areere el mesmge B nof os! N Pe FEge

Proview ol (ah eGage Pe audere attoul ¢ laing

~
< +94%

11 +150%

(2)

SHARE QUOTES
ANDDATATO
INCREASE
CREDIBILITY

Gwe e =uthros Ftarest 1y Quotes and data et
ey Can share wdd Pat will Quicly bl Pe aory
of e soc e recks camcet. Caaly Twme can

Do I~tagr el with Cudtom made regm. 5 of
ool #t0 OO NS ondne 53y ey 0
0 becagse of corpeiing Sarkes DAY Neoesh sooky’

L

(3)

ASK FOR
RETWEETS AND
DON'T SHORTEN
ITTO “RT”

Posts et ot by
s retweet are
trees mare IRoy ©
actaaly be shand
r Mliowers Ard
Poas tal sl
ot e ward
“retaved " st
Pan udng 17 ase
73 tervan o

X23

x12

e
o
2
Q
~

!
i
rt!
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TWEET ON THE WEEKEND TOO

Tweets on the weskend recenve up to 17% more

engagement than during the week. Schedulng

weeckend twoets 3 an important way 1o NCresse
engagement with audience members with more
time on ther days off

2

INCLUDEA CALL
TOACTION

AND PROVIDE

A WAY TO SIGN
UP FOR MORE
INFORMATION

Organizations should use an email newsletter sign
up box or a social meadia follow button and ersure
that their websites are responseve for mobde
devices. Responsive webasites are 34% move fikely
umwm“m-’u

@ +34%

USE HASHTAGS*
BUTDON'T
OVERDOIT

Hashtags are an implicit call to action and double
post engagements. However, tweets with more than
2 hashtags have a I7% drop in engagement.

17%

]
—

* A Habeang » @ word or phese grecoded by o hash sgn (£l used
on soced meda sapecily Temer 1o “r-ﬂ.:‘n

0 INCLUDEALINK CQD +86%

INTHE POST

82% of ali Twitter interactions happen when readers click on 8 kink.
Posts with links are also 86% more likely to get retweeted.

=)

2/2




